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INTRODUCTION

Visibility is the essential part of any European project, and within the STAR
project we put the extra efford to make the project visible, and through this
support the while dissemination and exploitation of results projeces. 

Within the STAR with had run the visibility actions with several objectives. First
of all to target our local communities and show what kind of actions are being
done and what kind of topics are being delt with. So in the long run the local
communities will slowely start understanding the need of the anti-racist actions.
As well, visibility actions on the local level, supported the establishment of the
different connections, like for example local politicians who got to know what is
happening in their city, and offered better understanding and maybe in the
future better support. Visibility supports as well the outreach of the project in
terms of the interest in the activities, and further in the actions that aim to
dissemination the project results. This has happened both on the local and
international and even global level. Thanks to the consistent visibility actions we
have received the interest in the project from many parts of the world, many
institutions and professionals working in the field. 

In continuation, we will specify the diverse tools that we have used to ensure
the visibility, and we will share numbers, examples, statistics and more, with the
objective to show what has happened in the project, but as well if someone
would like reflect on the project visibility in general, or is looking for concrete
tools which can be used, this report can be helpful. 
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WEBPAGE

We have launched the project website a month after the project started, which
we consider very important to mention and the huge success. From the very
early stage of the project we were able to communicate about the project
achievments, collect the contacts from everyone interested in the newsletter,
and have a visibility tool which was attractive and well structured. 
Witht he time, we were putting more and more content, and especially the
content related articles like the one of microaggressions, were bringing quite
some organic traffic from the internet search. 
With the time we have started as well receiving communications from people
from all over the world asking about the project, it´s results, the possibility of
implementation in other places etc. 
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WWW.INVISIBLE-RACISM.EU



Unfortunately, we are facing some challanges with the webpage
statistics. We have activated the google analytics, and one more free
app visitors analitics, which we used in the form of free version, and was
counting up to 1000 visits per month. With the time we have
understood, that with the changes in the European legistation regarding
GDPR, the analytics tools stopped counting the entries of the people
who did not explicately accepted the cookies. In many moments, when
the web was very busy, like for example when we were launging the call
for the MOOCs or training courses, we were receiving communciation
from many people, or applications and we know that those people had
to go through the webpage, but the statistics were not reflecting those
entries. 
In the project application we have claimed that we will reach 100 000
visits in the web page. Unfortunately we cannot proof that, but we are
very satisifed with the webpage and it´s usage in the project. 
Below we will present some web statistics which can be helpful to
understand, a bit more what we have achieved, and as well the
challanges and the mixed info from statictics we have received. 

WEBPAGE
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STATISTICS



Abowe you can see the general statistics from the free tool visitors
analitics, below you can see that, when the 1000 visits per month has
been hit, the tool stopped counting the visits. And on the picture below
we can see that statictis were counted only through the first week for
month of February and 2 first weeks for month of march. 

WEBPAGE
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STATISTICS



From the statistical data which we have, we can see that the web has
been visited by people from all over the world. We can learn that a lot of
traffic we got from our actions on social media, and that in the list of
visits, there were a lot of sub pages visited regarding the activities, but
as well in terms of content we have on position 4 sub page on invisible
racism and on place 6 the one on microaggressions. 

WEBPAGE
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STATISTICS



FACEBOOK PAGE & OTHER SOCIAL

MEDIA
In the very beginning of the project we have opened 3 social media channels -
facebook, instagram and youtube. Within the project we have used the facebook and
youtube a lot, although the instagram was secondary, and was mainly used during the
local activities, and then partners switched to the instagram channels of the
organizations, which we have found much more sustainable. 

Through the Facebook page we were sharing all the content developed for the
project, we were making our unique anti-racist content, writting blog posts, articles,
sharing the information about what us happening in the different coutnries etc. And
definately the Facebook page brought the huge visibility to the project 

Nº OF TOTAL REACH

We were saving every 6 months the
excel with facebook staticstis. And
we have counted the daily organic
reach of the page, and we have
reached 420434 people

Our Facebook page got the total of
1972 likes and 2127 followers

Nº OF FOLLOWERS ON FACEBOOK

07 |  STAR visibi l ity report



Youtube has been mainly used, to host the videos which were developed for the
purpose of the online courses. Nevertheless we have created the channel, and all the
videos after the courses ended has been opened for the general public, following the
philosophy that the more accessible the content is, the more people might use it, and
in the end this is what we hoped to happened with our project results. 
It is important to mention that we have realized that views of the videos which were
hidden tot he public and embedded into the MOOC platform has not been counted.
We do not have enough knowladge in informatics to understand why it has happend
this way. But we want to mention it, since the number presented below is much
higher. As well the videos done in Spanish are hosted in the youtube channel of the
Spanish partners. 
The youtube channel host the total of 24 videos. 
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YOUTUBE



PRODUCTION OF MATERIALS

One of the tools that we have decided to use for the visibility of the project was the
production of visibility materials, and among all partners we had produced the huge
variety of things, from notebooks, though t-shirts, mugs, leaflets, calendars and many
more. We have produced the total of 41730 pices of various rpoductes, but 40 000 are
the bracelets produced in Spain and used during the local activities and campaigns.
We have produced the huge quantity due to the low price and low envorinmental
impact.  

NOTEBOOKS (250) LEAFLETS IN FORM OF POSTCARDS
1250
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PRODUCTION OF MATERIALS
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PRODUCTION OF MATERIALS
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PRODUCTION OF MATERIALS
T-SHIRTS (70)

MUGS (70)
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COLLABORATION WITH MEDIA & OTHER

INSTITUTIONS
In order to give the visibility to the project we took multiple actions to collaborate
with the different medias and other institutions to reach the high bumber of people. 

In terms of the media, we were issuing the press releases to communicate about the
activities and opportunities for young people mainly on the local level. Several press
conferences were organized, and multiple articles, radio news, TV news has
happened. 
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COLLABORATION WITH MEDIA & OTHER

INSTITUTIONS
With the project scope we have found it very challenging to register all the
communication done within the project. Especially since not all the people are using
the # to be able to find the info through social media, nor not all the # are easy to
find. Definately for the projects on such a big scale, the system of registering the
visibility should be re-think, to make it easier, and not to spent so much time on the
unnecessary administration. Nevertheless we have managed to register a lot of
communciations

REACH: 197 464 Nº OF COMMUNICATIONS - 309

(WITHOUT FACEBOOK)
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In the next part of the report, we will focus on some of the articles, interviews etc.
that we thing that are worth to highlight. 



We have written and publish the article on the concept of invisible racism, it is
published in the tools portal, managed by SALTO and is frequently used by all the tool
fair users and more. 
https://educationaltoolsportal.eu/it/node/2253

ARTICLE ON EDUCATIONAL TOOLS PORTAL
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We have been contacted by the young journalist who wanted to make the article
connected with anti-racism for the 21st of March. We have established the
cooperation and gave the interview, and the results you can find under this published
link: 
https://youth-time.eu/how-can-young-people-battle-invisible-racism/ 

ARTICLE ON YOUTH TIME
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We have been invited to the radio show Conticinium, which is delivered in English to talk
about invisible racism and the project STAR. We have given about 20 minutes interview. 

INTERVIEW FOR THE UNIVERSITY RADIO OF
SALAMANCA
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This is the local printed and free newspaper distributed in Lorca, and has a very important
digital and analogical outreach.  
We have prepared the raising awareness article on the issues that our project is dealing
with, mentioning that those are the results and learning of the project. 

NEWSPAPER - LA PLACETA
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Finally, always when the important outcomes are coming up, like we were launching the
MOOC or international training course or manual, we were contacting directly different
networks and information points to include those opportunities and results in the daily
communications. Fir example we have contacted all the eurodesk points, partners in the
Anna Lindh Foundation, networks that Cazalla is part of, but as well networks which are
dealing with the topic of anti-racism. 

We have done as well a lot of e-mail communication, through all the conacts collected
within the newsletter through the page of invisible racism. We have issued 8 newsletters,
which were sent to the database of 499 contacts collected within the project. 

COLLABORATIONS
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If you would like to know more about the project and it´s results we invite you
to visit:

web: www.invisible-racism.eu
Facebook page: https://www.facebook.com/STARprojectKA3

You can as well join the self-paced course on invisible racism: 
https://youth-mooc.eu/courses/make-it-visible/

The European Commission support for the production of this publication does

not constitute an endorsement of the contents which reflects the views only of

the authors, and the Commission cannot be held responsi ble for any use which

may be made of the information contained therein


